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Career Services Annual Report
Executive Summary

Report Introduction
Overall 2008-2009 was good year for Career Services. In response to the economic
recession the state allocations to career services budget was cut approximately 20%.
Career Services was able to adjust to these cuts without having to limit services to
students or employers. In fact, during this period we were able to add the following
initiatives:

e The Peer Career Advisor Program

e The Diversity Job Fair

e The Eastman Chemical Leadership Development Program

e The Graduate Student/Intern partnership with Wal-Mart

e A New Website

e A major product upgrade to What Can | Do With This Major

e An Ecommerce Solution

Recruiting and Placement

From a recruiting perspective the academic year 2008-2009 began well. All indicators in
summer 2008 were that we were in for another outstanding year. We started off with a
strong showing at the Annual Fall Job Fair with a record 264 employers registered for the
event! But by mid-October 2008 the economy started showing signs of being in trouble
with employers indicating that they were postponing and/or cancelling visits to campus.
The rest of the placement year was fraught with a sense of uncertainty at best. The actual
specifics of the economic recession and its impact on employment are better left for other
publications. Suffice to say that the entry-level job market was not immune to the economic
downturn. Although job fair participation for the rest of 2008-2009 was not disastrous,
employers attended recruiting events with cautious optimism, many indicating they were
unsure how to proceed with recruiting. Spring on-campus recruiting was slower than
average and there were numerous examples of postponed or reneged-on offers to
students for employment. Many students adopted a wait and see attitude toward the
entry-level market with many opting instead for graduate school or term of service type
employment.

Career Counseling

The total number of individual career planning appointments experienced a slight decrease
(less than 5%) from the prior school year. In keeping with past statistics, a majority of our
clients are first year (45%) and second year (23%) students. Furthermore, most clients
(70%) are either University Undecided or associated with the College of Arts & Sciences.
These numbers seem appropriate given our departmental structure because upper class
students should primarily need services from the College Consultants. Also, it is not
surprising that both undecided students and those in Arts and Sciences would require
more career direction than students in other colleges.



Class and Group Programming

Although the First Year Studies (FYS) program decreased the number of sections
offered, contact was made with approximately 800 students who visited Career Services in
the fall semester for a class period. The number of Strong Interest Inventories (SlI)
administered in a class setting rose dramatically this year (258 compared to 85 previously).
This is due to two new university programs. A learning community for undecided students,
Pathways, was created, and students took the SllI as part of their First Year Studies class.
Also, a new summer institute was added for UT LEAD students. They visited Career
Services twice with their Personal and Career Development course i once for an overview
and another time to review the SlI.

The Exploring Majors and Careers (EMC) class remained popular with nearly 145
students enrolled over the course of fall and spring semesters. Assessment data
demonstrates that students make significant progress on the learning objectives set forth
for the class.

Career planning staff provided dozens of workshops and presentations for hundreds of
students, as well as coordinated departmental efforts for freshman and transfer
orientations, admissions events, and the like. Requests for Myers-Briggs Type Indicator
programs were strong and 465 students interacted with career planning staff through
MBTI workshops.

Mission Statement
ATo create opportunities for employers, facul

Supporting Goals and Objectives (SACS 2004)
The goals listed below were implemented as part of the SACS accreditation review in
February 2004. These unit goals have been modified and strengthened as a result of a
change in leadership in August 2005. The SACS goals created in 2004 were unaware to
the new leadership until Fall semester 2008. Upon close examination of the goals set
forth in 2004 and the goals set forth in 2006 there is considerable overlap.
1. Serve as the campus wide resource for career decision-making and career information.
2. Provide effective services that lead to experiential education opportunities for students.
3. Educate students about effective job search strategies and tactics.
4. Support the efforts of external entities seeking to employ UT students for full-time positions
upon graduation.
Make effective use of technology in the delivery of information and services.
6. Develop revenue streams to permit the department to perform far above the expectations
that would be anticipated from looking at its state-funded budget.
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New Goals Implemented January 2006

1.

Provide a friendly, comfortable physical environment where employers, students and/or
faculty can come and examine opportunities for themselves or the organizations or
departments they represent. (see #1 above)

Provide a state of the art virtual career portal for students and employers that facilitate
interaction where personal research, job opportunities, resumes and other occupational
related information can be found and shared. ( see #6s 1,5 above)
To serve students from Freshman through Graduation and beyond providing them with
opportunities for self exploration, access to experiential education, access to part and full
time employment opportunities and to create an atmosphere of career learning,
development and appreciation that will enhance their ability to manage their careers
effectivelyinthefuture. ( see #06s 1, 2,3 above)

To optimally staff the career services office with qualified professionals that seek to deliver
the best service and career related information possible. (see 2,3,4 above)

To create a seamless, enjoyable and productive on-campus recruiting experience for
employers. (see #4 above)

Supporting Goals and Objectives

1.

Provide a friendly, comfortable physical environment where employers, students
and/or faculty can come and examine opportunities for themselves or the
organizations or departments they represent.

Significant work has been done on this goal since its inception in January 2006.
Although ongoing, please see the following for a list of completed items. The career
services user survey conducted April 2009 was a particularly important addition to
our assessment efforts regarding this goal.

e Complete redesign of front desk reception areato be more open and customer
focused
¢ New paint and furniture in reception area
e New signage
e Magazines in reception area more reflective of the customer demographic we
serve
Fast Company
Equal Opportunity
Hispanic Business
African American career World
Black Collegian
e Plasma Screen added with announcements, updates, workshops and corporate
partner ads
e Front Desk receptionist earned Certified Professional Secretary status Spring 09
e CARE committee (diversity) training events Fall 08 and Spring 09
e Implemented Career Services Walk-in User Survey



Career Services User Survey Spring 2009

For three weeks in April, students who visited Career Services for appointments
with the college consulting and career planning staff were asked to complete a very brief
paper pencil survey. They did so in the staff offices before the appointment started. Ninety
seven surveys were collected.

As a whole, results indicated that students had a positive initial experience with the
Career Services reception staff which includes a full-time receptionist and several student
assistants. Ninety percent of students strongly agreed or agreed that they were greeted in
a friendly professionally manner. However, the 10% that did not feel that way indicates
there is room for much improvement. These survey results can serve as material to use in
staff training and development. The fact that 94% of students strongly agreed or agreed
and only 1% strongly disagreed or disagreed that the initial staff that assisted them were
knowledgeable and helpful is a more positive reflection on the staff.

Ninety nine percent of students strongly agreed or agreed that the physical
environment was comfortable and appealing. This outcome seems to indicate that

refurbishing the |l obby furniture and surround
i mpression of Career Servicesd physical space
Please rank the following: 5 4 3 2 1
| was greeted in a friendly and professional manner. 62 | 25 7 2 1

64% | 26% | 7% | 2% | 1%
The physical environment was comfortable and appealing. 78 18 1 0 0

80% |19% | 1% | 0% | 0%
The initial staff who assisted me were knowledgeable and 72 19 5 0 1
helpful. 74% | 20% | 5% | 0% | 1%

5 = Strongly Agree, 1 = Strongly Disagree

Employer responses from On-Campus Interviews and/or Job Fairs

The Career Services staff was available, cooperative, and interested in being of help
when possible.

5=Excellent 3=Average 1=Poor

Year 5 4 3 2 1 Avg
08-09 83.63 12.12 3.63 0.60 0.00 4.78
07-08 74.39 24.15 0.96 0.48 0.00 4.72
06-07 73.91 20.86 5.21 0.00 0.00 4.68

Q10. Please rate the following aspects of the 2008 Fall Job Fair: -
Staff availability

54 46.55% Excellent

46 39.66% Above average
13 11.21% Average

2 1.72% Below average
0 0.00% Poor

1 0.86% Not applicable

116 Respondents



Q10. Please rate the following aspects of the 2009 Spring Job Fair: -
Staff availability

28 65.12% Excellent

12 27.91% Above average
3 6.98% Average

0 0.00% Below average
0 0.00% Poor

0 0.00% Not applicable

43 Respondents

Q10. Please rate the following aspects of the 2009 Summer Job and Internship
Fair: - Staff availability

23 82.14% Excellent

3 10.71% Above average
2 7.14% Average

0 0.00% Below average
0 0.00% Poor

0 0.00% Not applicable

28 Respondents

2. Provide a state of the art virtual career portal for students and employers that
facilitate interaction where personal research, job opportunities, resumes and other
occupational related information can be found and shared.

The dAvirtual career portalo for career ser
things, communicating, organizing, registering and tracking successful
employer/student interactions. The following list indicates the software(s) or
services currently being utilized.

e New Website

e HIRE-A-VOL (Symplicity)

e HIRE-A-VOL Alumni (Employon)

e Perfect Interview

e Going Global

e Wet Feet

e What can | Do With This Major

Job Listings, Resumes and Career Management (HIRE-A-VOL System)
HIRE-A-VOL (Symplicity)

Student Satisfaction with Very to Somewhat
HIRE-A-VOL Satisfied

Engineering 91.14
Business 88.58
Arts Sciences 75.00
Communication 82.50



Q2. Please rate the following aspects of the 2008 Fall Job Fair: - Online registration
(HIRE-A-VOL)

40 34.48% Excellent

42 36.21% Above average
16 13.79% Average

1 0.86% Below average
0 0.00% Poor

17 14.66% Not applicable

116 Respondents

Q2. Please rate the following aspects of the 2009 Spring Job Fair: -
Online registration

22 51.16% Excellent

11 25.58% Above average
6 13.95% Average

0 0.00% Below average
0 0.00% Poor

4 9.30% Not applicable

43 Respondents

Q2. Please rate the following aspects of the 2009 Summer Job and Internship
Fair: - Online registration

16 57.14% Excellent

7 25.00% Above average
2 7.14% Average

0 0.00% Below average
0 0.00% Poor

3 10.71% Not applicable

28 Respondents

HIRE-A-VOL Alumni (Employon / Usage data only)

Job .
Date Times Job Job|| Result Em?'olﬁg Job||[Resume|[Resume|[Resume|| Salary||Agents AJgOebnSt
Visited|[Search|[Viewed|[Emails Applied|| Created| Emailed|f Blasted||Clicked| Count
Sent Count Count
Total: || 11942 |[ 11071 |[ 22139 8 535 170 508 17 2408 491 ([ 1884 ||30727

Interviews - Perfect Interview
Q11. Please indicate your level of agreement with the following statements: - Perfect Interview met my
expectations.
Count Percent
11 36.67%  Strongly Agree
11 36.67%  Agree
4 13.33% Neutral
4 13.33% Disagree
0 0.00%  Strongly Disagree
0 0.00%  N/A
30 Respondents
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Q12. Please indicate your level of agreement with the following statements: - | would use Perfect Interview
again.
Count Percent
13 43.33%  Strongly Agree
11 36.67% Agree
3 10.00%  Neutral

Going Global i Provided but not assessed

3. To serve students from Freshman through Graduation and beyond providing them
with opportunities for self exploration, access to experiential education, access to
part and full time employment opportunities and to create an atmosphere of career
learning, development and appreciation that will enhance their ability to manage their
careers effectively in the future.

This is a large goal with many facets. Four areas predominate. Firstis the
work that is performed out of the Career Counseling area (FYS, EMC,
counseling appointments and various workshops). Second are the classes
taught such as BA320 and EF301. Third are the individual career coaching
appointments with the Consultants and finally are the job fairs events.

The following indicates some but not all of the ways in which we assess this
particular goal.

First Year Studies - Fall 2008

The University offers a one-credit, elective First Year Studies (FYS) class to freshmen,
which assists them as they transition from high school to college. Forty-one FYS classes,
including approximately 800 students, visited the Career Resource Center where they
learned about the services offered by the department and engaged in a discussion about
choosing majors through a PowerPoint presentation called: 10 Steps You Can Take Now to
Choose Your Major or Plan Your Career. TurningPoint remote response devices were used
for the second year. The technology encouraged more participation during the session and
allowed students to respond to questions asked through the PowerPoint presentation.
TurningPoint data was saved from 38 sections. 81% of students indicated that they
strongly agreed or agreed that they know next steps they can take to choose a major or
further their career goals; 84.5% strongly agreed or agreed that they are likely to use
Career Services for major/career assistance. These numbers seem to reflect a great deal of
student learning during the presentation. After their class visit, many FYS students
accessed Career Services through individual appointments, the Strong Interest Inventory,
and the Exploring Majors and Careers class. Additional data collected during the sessions
follows.

Please evaluate the following: 5= Strongly Agree, 3 = Neutral, 1 = Strongly Disagree

Total 5 4 3 2 1
I know the next steps | can take to 569 178 282 83 20 6
choose my major or plan my career. 313% | 496% | 14.6% | 3.5% 1.0%
| am likely to use Career Services for 605 171 340 73 11 10
major/career assistance. 28.3% | 56.2% | 12.1% | 1.8% | 1.6%
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Exploring Majors and Careers

Over the past three semesters, student responses indicating that they agree and strongly

agree to these items have trended upwards.

| feel (felt) comfortable about choosing a major

Fall 2007 Spring 2008 Fall 2008
54.67% 65.16% 72.13%

| am effective at making educational and career decisions
Fall 2007 Spring 2008 Fall 2008
58.67% 62.5% 74.6%

I know how to write effective goal statements

Fall 2007 Spring 2008 Fall 2008
68% 68.75% 74.19%

Strong Interest Inventory Appointment Evaluation

Strongly Strongly
Agree Agree Neutral Disagree Disagree

After meeting with a career counselor, | had a 38 19 4 2 0
good understanding of my Sll results. 60.3% 30.2% 6.4% 3.2% 0%
The Sll was helpful in identifying majors and 27 21 9 3 3
careers that matched my interests. 42.9% 33.3% | 14.3% 4.8% 4.8%
The career counselor was helpful in generating 33 20 9 1 0
ideas for possible majors or careers. 52.4% 31.8% | 14.3% 1.6% 0%
The career counselor directed me toward next 32 23 8 0 0
steps and resources. 50.8% 36.5% 12.7% 0% 0%
| have made progress in reaching my major or 22 24 9 7 1
career goals since the session. 34.9% 38.1% | 14.3% 11.1% 1.6%
Indicate the steps you have taken since your # Resp. %
appointment. Check all that apply.
Utilized career exploration websites 39 62%
Visited the Career Resource Center 11 17%
Met with an advisor or professor 45 71%
Scheduled a follow-up appt. in Career Services 5 8%
Pursued "real world" exposure 21 33%
Attended a job fair 6 10%
Other 8 13%

Business Career Planning and Placement BA320

Career Planning and Placement for Business Majors is a one-credit-hour pass/fail class
targeted at juniors and seniors in the College of Business Administration and related

majors.

Approximately 26 students enrolled in the Fall semester course. Twenty students out of 22
passed the class. In the Spring semester, 39 students enrolled in the class. Thirty-three of

36 students passed the class.
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Assessments were administered at the beginning and end of each course. Each score is
on a scale of 1 to 5. One equaled Not Confident and 5 designated Very Confident. The
combined results can be seen below.

Pre-Assessment  Post-Assessment % Change
Write a resume/cover letter 3.67 4.52 +23%
Successfully interview 3.17 4.21 +32%
Find a full-time job post-graduation 2.94 3.88 +32%
Correspond with employers 3.93 4.57 +16%
Network 3.01 3.99 +33%
Exhibit appropriate dining/business etiquette and job  3.44 4.49 +30%
search ethics
Successfully manage the company visit 3.15 4.11 +31%
Negotiate for salary, benefits 2.13 3.79 +78%
EF 301: Engineering Career Planning & Placement
Engineering Fundamentals - Career Services for Engineers i Fall 2008
Pre and Post Test survey results administered in first and last class meetings
Pre-Test Post-Test Change
Please rate your current ability to do the following:
N=20 N=17
Design a resume that shows off your skills to employers 3.45 4.94 yi1. 49
Write a persuasive cover letter 2.70 4.23 g1.53
Stand out a Job Fair 2.95 4.70 gy1. 75
Prepare for the interview and interview with confidence 2.95 4.70 y1. 75
Manage the on-site or company visit interview
successfully 3.05 4.41 y1.36
Job negotiations and salary information 2.45 4.00 y1.55
Find a full-time professional job upon graduation 3.00 4.58 y 1. 58
How to succeed in your first year on the job or in your
grad school decision 2.90 452 g1.62
Average for Class Topics 2.96 4.53 gy1.56
High Ability --- Moderate Ability--- Low Ability
5 4 3 2

13



Job Fair Satisfaction

Q6. Please rate each of the following: - Overall impression of the 2008 Fall Job Fair

41
88
48
26
15
0

18.81%
40.37%
22.02%
11.93%
6.88%
0.00%

218 Respondents

Excellent

Good

Average

Fair
Poor
N/A

4. To optimally staff the career services office with qualified professionals that seek to

deliver the best service and career related information possible.

UT Career Services remains staffed below average for all SEC/ACC
benchmark schools. When compared with other peer schools the

professional staff is particularly small. Since 2005-2006 Career Services has
requested a FTE to serve the College of Business Consulting area. Although

FT

several attempts have been made, no new

Training those who are onboard is critically important for certifications and

credibility. The following indicates the level of quantity and quality of

training both the professional and support staff in career services.

SEC/ACC Universities All ACC SEC Mean / UT Median
Students Eligible for Services 528,826 247,836 280,990 | 22,992/ 25,000 23,547
FTE Staff (all) 361.50 190.50 171.00 16/ 11 14
FTE Support Staff 103.00 66.00 37.00 415 4

14



Exempt Level - Training
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5. To create a seamless, enjoyable and productive on-campus recruiting experience for
employers.

Employers and their recruiting satisfaction are a critical component to the
Career Services mission. Employers that are satisfied with both their
recruiting experience and the quality of applicants are often repeat
customers.

From Employer On-Campus Recruiting

1. Information provided by Career Services prior to my visit (e.g., Recruiter Guide
and information) was adequate and helpful and received in a timely manner.

5=Highest 1=Lowest

Year 5 4 3 2 1 Avg
08-09 68.58 28.20 2.56 0.64 0.00 4.64
07-08 57.84 35.29 6.37 0.40 0.00 4.50
06-07 53.84 36.75 5.12 1.70 0.85 4.48

2. Career Services was well organized. Procedures related to recruitment were

efficient.
Year ) 4 3 2 1 Avg
08-09 71.42 35.65 3.10 0.00 0.00 4.68
07-08 59.71 36.01 2.36 1.89 0.00 4.55
06-07 58.47 33.89 5.93 1.69 0.00 4.52
5. Student resumes were of good quality
Year 5 4 3 2 1 Avg
08-09 45.29 41.27 12.35 1.17 0.00 4.30
07-08 46.66 39.04 10.95 2.38 0.95 4.28
06-07 47.42 40.51 10.34 1.72 0.00 4.34
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From Employer Attendance at Job fairs

6. Students were knowledgeable of how to sell their skills

Year 5 4 3 2 1 Avg
08-09 26.82 53.65 17.07 2.43 0.00 4.04
07-08 22.00 44 97 26.79 5.74 0.47 3.93
06-07 27.43 41.59 23.89 6.19 0.88 3.90
7. Generally, UTK compares favorably to most?

Year 5 4 3 2 1 Avg.
08-09 45,12 43.16 10.79 0.71 0.00 4.33
07-08 44.06 41.24 12.42 1.69 0.56 4.26
06-07 38.77 47.95 13.26 0.00 0.00 4.30

Q1. Please rate the following aspects of the 2008 Fall Job Fair: - Website and

written information

42
47
19
1
0
7

116 Respondents

Q4. Please rate the following aspects of the 2008 Fall Job Fair: -

Thompson Boling Arena

52
38
21
3
2
0

116 Respondents

36.21%
40.52%
16.38%
0.86%
0.00%
6.03%

44.83%
32.76%
18.10%
2.59%
1.72%
0.00%

Excellent

Above average

Average

Below average

Poor

Not applicable

Excellent

Above average

Average

Below average

Poor

Not applicable
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Q13. Please rate the following aspects of the 2008 Fall Job Fair: - Overall

impression of the fair
33

63

19

1

0

0

116 Respondents

28.45%
54.31%
16.38%
0.86%
0.00%
0.00%

Excellent
Above average
Average

Below average
Poor

Not applicable
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PLACEMENT INFORMATION
Salaries Accepted by 2008-2009 Graduates

The salary figures represent job offers accepted immediately following graduation. These first jobs may not
career
because some students choose not to disclose this information. Salary figures are received from the
employing organization or from the graduates themselves.

be in a

BACHELORS College/Major
AGRICULTURE

Ag Econ & Business
Animal Science
Environmental & Soil Science
Food Science & Tech
Forest Resources
Horticulture & Agronomy
Landscape Design
ARCHITECTURE
Architecture
ARTS & SCIENCES
Anthropology

Asian Studies

BCMB

Economics

English

Global Studies

Language & World Business
Political Science
Psychology

Sociology

BUSINESS

Accounting

Business Studies
Enterprise Management
Finance

Human Resource Dev. & Mgmt
Logistics & Transportation
Management

Marketing
COMMUNICATIONS
Advertising
Communication Studies
Journalism

Public Relations
ENGINEERING
Aerospace

Biomedica

Chemical

Civil

Computer

#

w =
RwdsrNPEr NP PG

N A B D NN WOWDNPRP P

147

81

18

High
57000
17680
52603
40000
50000
15000
38000
34000
40000
40000
90000
23750
24960
22880
40000
35000
22000
57000
33000
34000
42000
100000
100000
27000
65000
82000
47000
84000
77000
53000
75000
40000
75000
32000
65000
85000
63500
62800
73000
83000
64000

student 6s

Low
12000
17680
52603
15000
34000
12000
38000
15360
32500
32500
13000
23750
24960
17500
35000
23712
20800
53000
20000
16000
35000
15000
15000
20000
26000
20000
24000
27560
30000
17680
15000
31000
15000
16000
25000
20400
22000
25000
24000
40000
39520

chosen

Mean
2008-2009
33341
17680
52603
24150
42000
13500
38000
24680
35833
35833
33087
23750
24960
20190
36666
29356
21400
55000
26585
26850
38500
43861
49159
24000
42444
43732
32186
49788
46214
34180
33942
34287
33666
24000
38000
55608
44833
43900
58346
55423
48630

Mean

2007-2008 2006-2007 2005-2006 2004-2005 2003-2004 2002-2003

31830
28880
NA
NA
NA
NA
39543
40842
36398
NA
NA
NA
42142
30316
NA
NA
36500
29648
NA
43069
44162
35285
42833
41706
27000
47564
36500
37775
32060
30700
32473
32366
31750
53855
57250
NA
65894
47445
55000

Mean

30961
30552
34000
NA
NA
NA
NA
28333
39118
39118
34055
NA
NA
NA
35400
19000
NA
NA
30298
25297
NA
38783
41404
32600
NA
42296
35250
45006
38000
36925
31598
34355
35000
31640
25400
54067
50300
NA
63416
44325
56833

f

el

Mean

31263
35000
NA
NA
NA
NA
NA
33000
39650
41222
32365
NA
NA
NA
39250
38750
NA
NA
28200
29256
NA
37959
41857
33490
NA
39395
30750
41026
37463
35407
29499
30250
32833
27500
29162
52385
NA
NA
58427
43714
NA

d.

They

Mean

32000
36000
NA
NA
NA
NA
NA
NA
35687
35687
35821
NA
NA
NA
35750
NA
NA
NA
31300
28326
NA
36652
41700
34650
NA
34422
30950
41708
32300
40849
30385
30608
30385
31600
26333
49113
NA
NA
56671
42220
54100

do

Mean

33417
36000
NA
NA
NA
NA
NA
NA
33833
33833
33436
NA
NA
NA
36200
NA
NA
NA
24293
27500
NA
38026
36631
41000
NA
36179
43125
43542
31833
33872
28135
31230
NA
NA
28174
47097
NA
NA
51867
37884
53870

not

Mean

28000
NA
NA
NA
NA
NA
NA
NA

31333

31000

34356
NA
NA
NA

45760
NA
NA
NA
NA

25500
NA

35571

35014
NA
NA

33961
NA

39617

27500

34502

27861

26163
NA
NA

29560

48751
NA
NA

53950

37728
NA

rep.
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Electrical 4 65000 54000 60500 55027 51760 51700 45750 NA NA

Industrial 2 56100 52446 54273 52100 55000 48250 48150 48379 47785
Mechanical 30 68000 20400 55069 59017 56836 49605 47788 49080 49348
Nuclear 11 69000 45000 59021 57171 NA NA NA NA NA
ED, HEALTH & HUMAN 10 45670 16640 28753 35142 38642 31950 33000 24518 32133
Child & Family Studies 2 31000 18000 24500 33500 NA NA NA NA NA
Exercise Science 1 21840 21840 21840 NA NA NA NA NA NA
Hotel, Restaurant, & Tourism 2 22880 16640 19760 31160 NA NA NA NA NA
Retail & Consumer Sciences 4 45670 25000 35542 38936 38642 34357 36500 30235 32433
Sport Management 1 35000 35000 35000 26804 NA NA NA NA NA
# High Low Mean Mean Mean Mean Mean Mean Mean
MASTERS College/Major 2008-2009 2007-2008 2006-2007 2005-2006 2004-2005 2003-2004 2002-2003
AGRICULTURE 1 31000 31000 31000 NA NA NA NA NA NA
ARTS & SCIENCES 3 30000 20000 26000 NA NA NA NA NA NA
Chemistry 1 30000 30000 30000 NA NA NA NA NA NA
BUSINESS(MACC)* 43 67500 46000 50847 48520 47047 47115 45622 43728 43900
BUSINESS(MBA) 31 168000 33000 73828 73353 75300 69392 64968 53515 55171
Finance 5 92000 50000 71000 81500 69700 65500 60750 52440 58754
Logistics& Transportation 6 125000 50000 88333 67450 71000 73593 66230 59647 54926
Marketing 1 57000 57000 57000 53750 85500 72143 56562 54641 51833
ED, HEALTH & HUMAN 4 38289 35000 37002 35142 38642 31950 33000 24518 32133
College Student Personnel 1 35000 35000 35000 NA NA NA NA NA NA
Elementary Education 3 38289 36720 37669 NA NA NA NA NA NA
ENGINEERING 11 88000 56000 66566 55547 NA NA NA NA NA
Biomedical 1 70000 70000 70000 NA NA NA NA NA NA
Chemical 3 88000 66000 79666 62280 NA NA NA NA NA
Civil 2 58500 56734 57617 54500 NA NA NA NA NA
Electrical 2 58000 56000 57000 NA NA NA NA NA NA
Industrial 1 67000 67000 67000 NA NA NA NA NA NA
SOCIAL WORK 2 3800 23400 30700 NA NA NA NA NA NA
# High Low Mean Mean Mean Mean Mean Mean Mean
DOCTORATE College/Major 2008-2009 2007-2008 2006-2007 2005-2006 2004-2005 2003-2004 2002-2003
ENGINEERING 4 75000 30000 52500 73904 72500 NA NA NA NA
Materials Science 2 63000 42000 52500 NA NA NA NA NA NA

Mechanical 1 70000 70000 70000 NA NA NA NA NA NA



Relocation Statistics 2008-2009

2%

3%

58%

B Tennessee H Georgia B Texas W Virginia
B North Carolina M Florida H Maryland B New York
H District of Columbia m Illinois m Kentucky M Louisiana
m South Carolina M Indiana m Ohio m California
B Non-U.S. M Alabama m Arkansas m Colorado
Connecticut B Kansas W Michigan Minnesota
New Jersey Pennsylvania Wisconsin Alaska
Massachusetts Missouri Rhode Island Washington
West Virginia Wyoming
Total Number of Jobs Reported 414 Top Relocation States
Total In-State 241 58% Tennessee
Total Out-of-State 173 42% Georgia
Texas
Location % Per College In-State % Out-of-State % Virginia
Agricultural Sciences and Natural Resources 58% 42% North Carolina
Architecture & Design 50% 50% Florida
Arts & Sciences 69% 31% Maryland
Business Administration 58% 42% New York
Communications and Information Sciences 69% 31% Washington D.C.
Education, Health & Human Sciences 59% 41% lllinois
Engineering 47% 53% Kentucky
Louisiana

South Carolina

241

OO OO 00 00O
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Graduate Placement Survey 2008-2009

Of the 2008i 2009 UTK Graduates who were registered with Career Services, 80% participated in
the Graduate Placement Survey.

SUMMARY

Degree: Bachelors

Employed Grad Out of Job Temp. Still

Reg. Known Full Time School Internship Market Employ. Seeking Unk.
College # # # % # % # % # % # % # % #
Agriculture 107 93 16 17% 33 | 35% 6 6% 6 6% 5 5% 27 | 29% 23
Architecture 59 40 5 13% 0 0% 3 8% | O 0% 0 | 0% | 32 | 80% | 19
Arts & Sciences 347 237 46 19% 43 | 18% | 12 5% | 14 6% 3 1% | 120 | 51% | 110
Business 708 646 196 | 30% | 71 | 11% | 59 | 9% | 48 7% 5 1% | 266 | 41% | 62
Communications 219 131 26 20% 9 7% 11 8% 5 4% 1 1% 79 | 60% 88
Education et. al. 140 112 31 | 28% | 31 [ 28% | 6 5% | 2 2% 0 | 0% | 42 | 38% | 28
Engineering 264 240 96 | 40% | 46 | 19% | 11 | 5% | 14 6% 2 1% | 78 | 33% | 24
Social Work 6 3 1 33% 0 0% 0 0% | O 33% 0 | 0% 1 | 33% 3
Total 1850 | 1502 | 417 | 28% | 233 | 16% | 108 | 7% | 89 6% 16 | 1% | 645 | 43% | 357
Degree: Bachelors
College: Agriculture

Employed Grad Out of Job Temp. Still

Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % #
Ag. Econ. & Bus. 9 8 2 25% 3 38% 1 13% | 0 0% 0 0% 2 25% 1
Agricultural Science 2 2 0 0% 1 50% 0 0% 0 0% 0 0% 1 50% 0
Animal Science 40 28 2 7% 12 | 43% 1 4% 6 21% 4 | 14% 3 11% 12
Biosystems & Env. Sci. 2 1 1 100% 0 0% 0 0% 0 0% 0 0% 0 0% 1
Biosystems Engineering 2 11 2 18% 7 64% 0 0% 0 0% 0 0% 2 18% 0
Env. & Soil Science 12 10 2 20% 2 20% 0 0% 0 0% 0 0% 6 60% 2
Food Sci. & Tech. 13 11 3 27% 4 136% | 1 9% | 0 0% 0 | 0% 3 | 27T% 2
Forest Resources Mgmt. 14 12 1 8% 3 25% 2 17% | O 0% 0 0% 6 50% 2
Horticulture & Agronomy 1 1 1 100% 0 0% 0 0% 0 0% 0 0% 0 0% 0
Landscape Design 4 3 1 33% 1 33% 0 0% 0 0% 0 0% 1 33% 1
Wildlife & Fisheries 8 6 1 17% 0 0% 1 17% | O 0% 1 [ 17% 3 50% 2
Total 107 93 16 17% | 33 | 35% | 6 6% | 6 6% 5 | 5% | 27 | 29% | 23




Graduate Placement Survey 200871 2009 conti nuedé

Degree: Bachelors

College: Architecture

Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.

Major # # # % # % # % # % # % #
Architecture 42 27 4 15% | 0 0% 1| 4% | O 0% | 0| 0% | 22 | 81% 15
Interior Design 16 12 1 8% 0 0% 2 [17% | O 0% | 0| 0% 9 75% 4
Landscape Architecture 1 1 0 0% 0 0% 0 0% 0 0% 0| 0% 1 100% 0
Total 59 40 5 13% | O 0% 3 [ 8% |0 0% | 0] 0% | 32 | 80% 19
Degree: Bachelors

College: Arts & Sciences

Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.

Major # # # % # % # % # % # % # % #
Anthropology 2 2 1 50% 1 50% 0 0% 0 0% 0| 0% 0 0% 0
Art 3 2 0 0% 0 0% 0| 0% | O 0% | 0| 0% 2 100% 1
Asian Studies 1 1 1 | 100% | O 0% 0 | 0% | O 0% | 0| 0% 0 0% 0
Audiology 4 1 0 0% 1 |]100% | 0 | 0% | O 0% | 0| 0% 0 0% 3
BioChemCellMole 11 7 2 29% 3 43% 0 0% 0 0% 0| 0% 2 29% 4
Biology 5 1 0 0% 0 0% 0 | 0% | O 0% | 0| 0% 1 100% 4
Chemistry 3 2 0 0% 1 50% | 0 | 0% | O 0% | 0| 0% 1 50% 1
Classics 2 2 0 0% 1 50% | 0 | 0% | O 0% | 0| 0% 1 50% 0
College Scholars 3 2 0 0% 1 50% 0 0% 0 0% 0| 0% 1 50% 1
Economics 33 28 7 | 25% | 4 14% | 0 | 0% | 3 11% | 1| 4% | 14 | 50% 5
English 26 19 2 11% 3 16% 2 [ 11% | 2 11% | 2 | 11% 8 42% 7
Environmental Studies 2 2 0 0% 0 0% 0| 0% | O 0% | 0| 0% 2 100% 0
Geography 5 5 0 0% 1 20% 1 |20% | O 0% 0| 0% 3 60% 0
Global Studies 8 4 1] 25% | 1 25% | 0 | 0% | O 0% | 0| 0% 2 50% 4
Graphic Design 4 3 0 0% 0 0% 0 | 0% | O 0% | 0| 0% 3 | 100% 1
History 10 6 1 17% 0 0% 1 [17% | 1 17% | 0 | 0% 3 50% 4
Lang. & World Bus. 20 16 3 19% | 4 | 25% | 2 [ 13% | 3 19% | 0| 0% 4 25% 4
Legal Studies 17 11 3 27% 1 9% 0 0% 1 11% | 0 | 0% 6 55% 6
Math 6 1 0 0% 1 ]100% | 0 | 0% | O 0% | 0| 0% 0 0% 5
Medical Technology 1 1 0 0% 0 0% 0 0% 1 |100% | 0] 0% 0 0% 0
Microbiology 8 7 3 43% 1 14% 0 0% 0 0% 0| 0% 3 43% 1
Music 6 4 0 0% 2 50% | 0 | 0% | 1 | 25% | O | 0% 1 25% 2
Philosophy 3 3 1| 33% | 0 0% 0| 0% | O 0% | 0| 0% 2 67% 0
Physics 2 1 0 0% 0 0% 0| 0% | O 0% | 0| 0% 1 100% 1




Graduate Placement Survey 20087 2009 conti nuedé
Arts & Sciences, Bachelors continued?é
Political Science 54 36 9 25% 6 | 17% | 3 8% 0 0% 0| 0% 18 50% 18
Pre-Professional 4 3 0 0% 1 [33% | 0 0% 1 33% | 0 | 0% 1 33% 1
Psychology 65 42 5 12% | 7 |17% | 0 | 0% | 1 2% | 0| 0% | 29 | 69% 23
Sociology 16 11 3 27% 0 0% 1 9% 0 0% 0| 0% 7 64% 5
Spanish 12 5 0 0% 0 | 0% | 0O | 0% | O 0% | 0| 0% 5 | 100% 7
Speech Pathology 2 2 1 50% 1 |[50% ]| 0 0% 0 0% 0| 0% 0 0% 0
Statistics 6 5 1 20% | 2 | 40% | 2 [ 40% | O 0% | 0| 0% 0 0% 1
Theatre 1 1 1 [100% | O | 0% | O | 0% | O 0% | 0| 0% 0 0% 0
Women's Studies 2 1 1 100% | O 0% 0 0% 0 0% 0| 0% 0 0% 1
Total 347 237 46 19% |43 | 18% |12 | 5% |14 | 6% |3 | 1% | 120 | 51% | 110
Degree: Bachelors
College: Business
Employed Grad Out of Job Temp. Still

Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Accounting 130 125 28 | 22% | 38 | 30% | 28 | 22% | 6 5% | 1|1% | 24 | 19% 5
Business Studies 16 14 3 21% 2 |14% | 0 0% 3 21% | 0 | 0% 6 43% 2
Enterprise Management 50 50 15 30% 2 4% 2 4% 7 14% | 1| 2% 23 46% 0
Finance 145 131 42 | 32% |14 | 11% | 4 | 3% |11 | 8% [0 | 0% | 60 | 46% 14
Human Resources 18 17 9 53% 0 0% 1 6% 0 0% 0] 0% 7 41% 1
Logistics 176 166 58 35% 5 3% |18 | 11% | 8 5% 2| 1% 75 45% 10
Management 24 19 9 47% | 1 | 5% | 0 | 0% | 3 | 16% | 0 | 0% 6 32% 5
Marketing 140 116 32 28% 7 6% 5 4% 9 8% 2| 2% 61 53% 24
Operations Management 3 2 0 0% 1 |50% | 0 0% 0 0% 0| 0% 1 50% 1
Public Administration 6 6 0 0% 1 |17% | 1 [ 17% | 1 | 17% | 0 | 0% 3 50% 0
Total 708 646 196 | 30% | 71 | 11% | 59 | 9% | 48 7% 51 1% | 266 | 41% 62
Degree: Bachelors
College: Communications

Employed Grad Out of Job Temp. Still

Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Advertising 51 31 5 [16% | 2 | 6% | 5 | 16% | 3 | 10% 0| 0% |16 |52% | 20
Communications Stu. 77 45 13 1 29% | 2 | 4% | 1 | 2% | O 0% 0| 0% |29 |64% | 32
Journalism 40 25 3 [12% | 3 [ 12% | 1 4% |1 4% 1 4% | 16 | 64% 15
Public Relations 51 30 5 [17% | 2 | 7% | 4 | 13% | 1 3% 0| 0% |18 | 60% | 21
Total 219 131 26 | 20% | 9 7% | 11| 8% |5 4% 1 1% | 79 | 60% 88
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Graduate Placement Survey 20087 2009 conti nuedé
Degree: Bachelors
College: Education et al.
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Child & Family Stud. 6 4 3|1 75% | 0 0% 0 0% 0 0% 0 [ 0% 1 25% 2
Education for Deaf & HH 2 1 0 | 0% | O 0% 0 | 0% | 1 |[100% [0 | 0% | O 0% 1
Edu. Counseling 1 1 0 0% 0 0% 0 0% 0 0% 0 | 0% 1 | 100% 0
Elementary Education 2 1 0 0% 0 0% 0 0% 0 0% 0[] 0% | 1 | 100% 1
Exercise Science 37 31 3 | 10% | 17 | 55% 1 3% 1 3% 0[0% | 9 29% 6
Hotel, Rest. & Tourism 16 11 3 [2T% | 2 18% | 1 | 9% | O 0% 0| 0% | 5 | 45% 5
Nutrition 7 3 0 | 0% | O 0% 1 |33% | 0 0% 0| 0% | 2 67% 4
Public Health 1 1 0 | 0% | 1 [100% | O | 0% | O 0% 0] 0% | O 0% 0
Recreation & Leisure 3 2 0 0% 0 0% 1 [50% | 0 0% 0| 0% | 1 50% 1
Retail & Consumer Sci. 30 30 18 | 60% | 2 7% 0 | 0% | O 0% 0] 0% | 10 | 33% 0
Sports Mgmt. 35 27 4 [15% | 9 | 33% | 2 | 7% | O 0% 0| 0% | 12 | 44% 8
Total 140 112 31 | 28% | 31 | 28% 6 5% 2 2% 0] 0% | 42 | 38% 28
Degree: Bachelors
College: Engineering
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Aerospace 15 14 3 [21% | 4 [ 29% | 1 | 7% | 1 7% 0| 0% | 5 | 36% 1
Biomedical 29 28 1 4% | 14 | 50% 0 0% 1 4% 0] 0% | 12 | 43% 1
Chemical 14 12 6 | 50% | 2 17% | 0 | 0% | 1 8% 0] 0% | 3 | 25% 2
Civil 48 40 25 | 63% | 4 10% 3 8% 7 18% 1[3% | 7 18% 8
Computer Engineering 7 5 2 140% | O 0% 1 [20% | 1 20% | 0| 0% | 1 20% 2
Computer Science 8 8 3 [ 38% | 3 | 38% | 0| 0% |0 0% 0| 0% | 2 25% 0
Electrical 23 22 8 [36% | 5| 23% | 1 | 5% | O 0% 0| 0% | 8 | 36% 1
Industrial 14 12 2 [ 17% | 2 17% | 1 | 8% | 1 8% 0| 0% | 6 | 50% 2
Materials Science 3 3 1 [33% | 0 0% 0 0% 0 0% 0| 0% | 2 67% 0
Mechanical 78 73 33 |45% | 9 12% | 4 | 5% | 2 3% 1]1% |24 | 33% 5
Nuclear 25 23 12 | 52% | 3 13% | 0 | 0% | O 0% 0| 0% | 8 | 35% 2
Total 264 240 96 | 40% | 46 | 19% | 11 | 5% | 14 6% 21 1% | 78 | 33% 24
Degree: Bachelors
College: Social Work
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # % % % % % # % #
Social Work ‘ 6 ‘ 3 ‘ 1 ‘ 33% ‘ 0 ‘ 0% ‘ 0 ’ 0% ‘ 1 ‘ 33% ’ 0 ’ 0% ‘ 1 ‘ 33% ’ 3 ‘
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Graduate Placement Survey 20087 2009 conti nuedé

SUMMARY

Degree: Masters

Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
College # # # % # % # % # % # % # % #
Agriculture 3 4 1 |25% | 1 | 25% | 0 | 0% | O 0% 0| 0% 2 50% 1
Architecture 7 5 0 | 0% | O 0% 1 [20% [1] 20% |0 | 0% 3 60% 2
Arts & Sciences 16 12 2 | 17% | 1 13% 1 4% | 1 4% 0| 0% 6 61% 6
Business 26 21 3 [ 42% | 2 | 20% | 2 | 5% |2 | 15% |1 1% | 11 18% 9
Communications 5 4 0 0% 0 0% 0 0% |0 0% 0| 0% 4 100% 1
Education, et. al. 57 46 6 | 26% | 4 9% 0| 0% |0 0% 1| 3% | 26 | 62% 19
Engineering 114 92 12 [ 27% | 8 23% 1 2% |1 2% 0| 0% 52 45% 38
Social Work 8 5 2 |40% | O 0% 0| 0% |0 0% 0 | 0% 3 60% 3
Total 236 189 26 | 16% | 16 | 8% 5| 2% |5 2% 2| 1% | 107 | 54% 79
Degree: Masters
College: Agriculture
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Ag. Econ. & Busin. 2 1 0 0% 1 |100% | O 0% |0 0% 0| 0% 0 0% 1
Biosystems Engineering 0 2 1 |50% | 0 0% 0| 0% |0 0% 0| 0% 1 50% 0
Env. & Soil Science 1 1 0 0% 0 0% 0 0% | 0 0% 0| 0% 1 100% 0
Total 3 4 1 |25% | 1 25% 0 0% | O 0% 0 | 0% 2 50% 1
Degree: Masters
College: Architecture
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Architecture l 7 ‘ 5 ‘ 0 ‘ 0% ‘ 0 ‘ 0% ‘ 1 ‘ 20% ‘ 1 ‘ 20% ‘ 0 ‘ 0% ‘ 3 ‘ 60% ‘ 2 ‘




Graduate Placement Survey 20087 2009 conti nuedé
Degree: Masters
College: Arts & Sciences
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Art 2 2 0 0% 0 0% 0 0% 0 0% 0| 0% | 2 | 100% 0
Chemistry 2 2 1| 50% | 0 0% 0 0% 0 0% 0| 0% | 1 50% 0
English 1 1 0 0% 0 0% 0 0% 0 0% 0| 0% 1 | 100% 0
Math 3 2 0 0% 0 0% 0 0% 0 0% 0| 0% | 2 | 100% 1
Music 2 1 0 0% 0 0% 0 0% 0 0% 0| 0% 1 | 100% 1
Philosophy 1 1 0 0% 0 0% 0 0% 0 0% 0| 0% | 1 | 100% 0
Physics 1 1 1 |100% | O 0% 0 0% 0 0% 0| 0% 0 0% 0
Political Science 4 3 0 0% 1 33% | O 0% 0 0% 0] 0% | 2 67% 1
Psychology 3 3 0 0% 0 0% 0 0% 1 33% 0| 0% | 2 67% 0
Sociology 1 1 0 0% 0 0% 0 0% 0 0% 0| 0% | 1 | 100% 0
Spanish 1 1 0 0% 0 0% 1 ]100% | O 0% 0| 0% | O 0% 0
Statistics 6 5 2 40% 2 40% 0 0% 0 0% 0| 0% 1 20% 1
Total 27 23 4 17% | 3 13% | 1 4% 1 4% 0| 0% |14 | 61% 4
Degree: Masters
College: Business
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Accounting 25 25 10 | 40% 7 28% 3 12% 1 4% 0| 0% 4 16% 0
Finance 29 26 11 | 42% | 6 55% | O 0% 5 45% 0| 0% | 4 | 36% 3
Human Resources 4 4 1 25% 0 0% 0 0% 0 0% 0] 0% 3 75% 0
Innovation/Entrepreneur. 2 1 0 0% 1 ]100% | O 0% 0 0% 0| 0% 0 0% 1
Logistics 34 25 15 | 60% 2 8% 1 4% 3 12% 0| 0% 4 16% 9
Management 5 5 2 40% 0 0% 0 0% 1 20% 0| 0% 2 40% 0
Marketing 26 16 6 | 38% | 3 19% | 0 0% 6 38% 0| 0% | 1 6% 10
Operations Management 7 3 0 0% 1 33% 1 33% 0 0% 0| 0% 1 33% 4
Public Admin. 2 2 0 0% 1 50% | O 0% 0 0% 1|50% | 0 0% 0
Total 134 107 45 | 42% | 21 | 20% 5 5% 16 15% 1] 1% | 19| 18% 27
Degree: Masters
College: Communications
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Advertising 2 1 0 0% 0 0% 0 0% 0 0% 0| 0% | 1 | 100% 1
Information Sciences 2 2 0 0% 0 0% 0 0% 0 0% 0| 0% | 2 | 100% 0
Journalism 1 1 0 0% 0 0% 0 0% 0 0% 0| 0% 1 | 100% 0
Total 5 4 0 0% 0 0% 0 0% 0 0% 0| 0% | 4 | 100% 1
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Graduate Placement Survey 20087 2009 conti nuedé
Degree: Masters
College: Education et al.
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking unk.
Major # # # % # % # % # % # % # % #
Child & Family 6 1 0 0% 0 0% 0 0% | 0 0% 0| 0% 1 | 100% 5
College Stu.Personnel 1 1 1 |100% | O 0% 0 0% |0 0% 0] 0% | O 0% 0
Education for Deaf & HH 8 4 0 0% 1 25% | 0 | 0% | O 0% 0] 0% | 3 | 75% 4
Edu. Counseling 2 1 0 0% 0 0% 0 0% | 0 0% 0| 0% 1 | 100% 1
Elementary Education 30 12 3 25% 0 0% 0 0% |0 0% 1|8% | 8 67% 18
Exercise Science 1 1 0 0% 0 0% 0 0% |0 0% 0] 0% [ 1 | 100% 0
Middle Grades 6 2 1| 50% |0 0% 0| 0% [0 0% 0] 0% | 1 | 50% 4
Retail & Consumer Sci. 1 1 0 0% 1 |100% | O 0% |0 0% 0| 0% | O 0% 0
Secondary Education 17 6 3 50% 1 17% 0 0% |0 0% 0] 0% | 2 33% 11
Sports Mgmt. 5 5 1] 20% | O 0% 0| 0% |0 0% 0] 0% | 4 | 80% 0
Total 77 34 9 26% 3 9% 0 0% |0 0% 1] 3% |21 | 62% 43
Degree: Masters
College: Engineering
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Aerospace 4 3 0 0% 0 0% 0 0% |1 25% 0] 0% | 2 75% 1
Biomedical 5 6 1 17% 2 33% 0 0% [0 0% 0| 0% 3 50% 1
Chemical 6 5 3 | 60% | 2 | 40% | O | 0% |O 0% 0] 0% | O 0% 1
Civil 8 7 2 29% 4 57% 0 0% |0 0% 0| 0% 1 14% 1
Computer Engineering 3 1 0 0% 0 0% 0 0% |0 0% 0] 0% | 1 | 100% 2
Computer Science 7 5 0 0% 0 0% 1 120% |0 0% 01 0% | 4 80% 2
Electrical 8 5 2 | 40% | O 0% 0| 0% |0 0% 0] 0% | 3 | 60% 3
Environmental 3 3 0 0% 0 0% 0| 0% |0 0% 0] 0% | 3 | 100% 0
Industrial 5 3 2 | 67% | O 0% 0| 0% |0 0% 0] 0% | 1| 33% 2
Materials Science 2 1 1 [100% | O 0% 0| 0% | O 0% 0| 0% | O 0% 1
Mechanical 6 4 0 0% 2 50% | O 0% |0 0% 0| 0% | 2 50% 2
Nuclear 1 1 1 |100% | O 0% 0| 0% |0 0% 0] 0% | O 0% 0
Total 58 44 12 | 27% | 10 | 23% 1 2% | 1 2% 0] 0% | 20 | 45% 16
Degree: Masters
College: Social Work
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking unk.
Major # # # % # % # % % % # % #
Social Work l 8 ‘ 5 ‘ 2 ‘ 40% ‘ 0 ‘ 0% ‘ 0 ‘ 0% ‘ 0‘ 0% ‘ 0 ‘ 0% ‘ 3 ‘ 60% ‘ 3 ‘
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Graduate Placement Survey 20087 2009 conti nuedé
SUMMARY
Degree: Doctorate
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
College # # # % # % # % # % # % # % #
Agriculture 1 0| 0% | O | 0% [0 ]| 0% |O 0% 0] 0% | 1 | 100% 0
Arts & Sciences 1 1 0| 0% | O | 0% [0 | 0% |O 0% 0] 0% | 1 | 100% 0
Education et. al. 3 2 0 0% 0 0% 0 0% |1 50% 0| 0% 1 50% 1
Engineering 12 11 5 [45% | 1 | 9% [ 1| 9% | O 0% 0| 0% | 4 | 36% 1
Total 17 15 5 | 33% | 1 7% 1 7% |1 7% 0| 0% 7 47% 2
Degree: Doctorate
College: Agriculture
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Forest Resources Mgmt. ‘ 1 1 0 ‘ 0% ‘ 0 ‘ 0% | O ‘ 0% ‘0‘ 0% ‘ 0 ‘ 0% | 1 ‘100%‘ 0
Degree: Doctorate
College: Arts & Sciences
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Psychology 1 1 0 ‘ 0% ‘ 0 ‘ 0% ‘ 0 ‘ 0% ‘ 0 ‘ 0% ‘ 0 ‘ 0% ‘ 1 ‘ 100% ‘ 0
Degree: Doctorate
College: Education et. al.
Employed Grad Out of Job Temp. Still
Reg. Known  Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Modified Special Ed. 2 1 0 | 0% | O | 0% | 0| 0% [1] 100% |0 ]| 0% | O 0% 1
Secondary Education 1 1 0 0% 0 0% 0 0% | 0 0% 0| 0% | 1 | 100% 0
Total 3 2 0| 0% | O] 0% | 0] 0% |1 50% 0] 0% | 1] 50% 1
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Graduate Placement Survey 2008 i 2009 contin u e d é

Degree: Doctorate

College: Engineering

Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Major # # # % # % # % # % # % # % #
Biomedical 1 1 0 0% 0 0% 0 0% | O 0% 0 |0% | 1 100% 0
Civil 1 1 0 0% 0 0% 0 0% | O 0% 0 |0% | 1 100% 0
Computer Science 2 2 1 50% 0 0% 0 0% 0 0% 0 | 0% 1 50% 0
Industrial 1 1 0 0% 1 100% | O 0% | O 0% 0 |0% | O 0% 0
Materials Science 6 5 3 60% 0 0% 1 20 | O 0% 0 | 0% 1 20% 1
Mechanical 1 1 1 100% | O 0% 0 0% | O 0% 0 |0% | O 0% 0
Total 12 11 5 45% 1 9% 1 9% 0 0% 0 | 0% 4 36% 1
SUMMARY
Degree: All Degrees
Employed Grad Out of Job Temp. Still
Reg. Known Full Time School Internship Market Employ. Seeking Unk.
Degree # # # % # % # % # % # % # % #
Bachelors 1850 | 1502 | 417 | 28% | 233 | 16% | 108 | 7% | 89 6% 16 | 1% | 645 | 43% | 357
Masters 284 213 34 | 16% | 16 8% 5 2% | 5 2% 2 | 1% | 115 | 54% | 103
Doctorate 17 15 5 33% 1 7% 1 7% 1 7% 0 | 0% 7 47% 2
Total 2151 1730 456 | 26% | 250 | 14% | 114 | 7% | 95 5% 18 | 1% | 767 | 44% 462
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GRADUATION SURVEY COMPARISONS

Graduating Registrants

Employed Full Time
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